Designing Questionnaires
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Questionnaires are used when you want to collect data about people, such as their attitudes to an issue, their characteristics (age, socio-economic group etc). There is a number of issues to be considered when using questionnaires.

1. Questionnaire design
When drawing up a questionnaire, bear the following issues in mind

· Question wording
· Avoid leading questions – you would agree that this type of question is not a good idea, wouldn’t you? The difficulty with this is that they can influence the findings and undermine the validity of your study.

· Avoid the overindulgence in unnecessarily verbose and overly-complex phraseology when formulating your interrogative statements designed to extract the necessary and appropriate information – enough said, I think…

· Avoid the use of geographical terminology – this may assume a knowledge and understanding that not all of your prospective respondents possess.

· Question type
There are two main types of question:
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Open questions – these are questions that have no predetermined set of answers. They are very useful because they allow people to express exactly what they think, and can be useful to help explanation of findings. However, due to their open nature, they can be harder to classify during later analysis. You have to work out if, although people may have used different words to express themselves, they are basically saying the same thing.

· Closed questions – these are questions that have a predetermined set of answers. They are useful because they are quick for people to answer (a very important consideration!) and, because they are classified, they are easy to carry out later analysis on. The main draw back is the fact that they force people into a narrow, defined range of answers, and they may be led into particular responses.

It would be likely that any questionnaire you would design would include both types, but perhaps with an emphasis on closed questions.

· Recording of responses
This is particularly important to consider when using closed questions. There is a variety of formats that can be used:

· Straightforward classifications eg

· What age group do you fit in to?

15-25

26-35

36-45

46-55

56-65

65+

· Scaled responses allowing respondents to express their opinions, eg

· To what extent do you agree with the following statements?

1. The new by-pass will reduce trade in the town centre

Agree strongly

Agree

Not sure
Disagree
Disagree strongly



· Questionnaire structure
Think of the order in which you place your questions. Place easy, non-threatening questions at the start to put people at their ease. Contentious or difficult questions should be placed later on. It is usual to keep the more personal classification questions (such as age, occupation of main bread winner etc) to the end. People are more likely to answer these if they have already taken the trouble to answer the rest of the questionnaire first. In fact, it may be possible for you to make your own assessment as to what age group the respondent would fit into. 

· Questionnaire length
It is generally best to keep street surveys as short as possible; door-to-door questions may be a bit longer.

2. Questionnaire implementation
Having designed your questionnaire, the next step is to consider how you will implement it. There are a few things to think about here.

· Piloting your questionnaire
[image: image3.jpg]


This is good practice in investigations. It involves carrying out a small scale version of your investigation, the purpose of which is not really to collect data, but to uncover any weaknesses in your design eg questions that the respondents tended to find difficult or ambiguous. If you uncover any weaknesses, these should be addressed before you carry out your proper data collection.

· Method – street survey, door to door survey or postal survey
The location or method you will use will partly be determined by the type of data you are collecting. For example, if you wanted to obtain information on the attitudes of shoppers in Rushmere Shopping centre, you would use ____________; if you wanted to find out the characteristics of residents in Moira, you would use ________________________; if you wanted to find out the attitudes towards environmental issues of people across a selection of European countries, you would use ____________________. Note, however, that postal surveys have a very high ‘refusal rate’ and are much more expensive to conduct than the other two types.

· Timing
This may influence the data you collect. For instance, how would the typical respondent vary on the Main Street of Lurgan between 10.30am on Tuesday morning with 2.30pm on Saturday afternoon?


Task 1 – evaluate the following questionnaire design by adding annotation to it:





‘Excuse me, but I wonder if I could ask you a few questions?’





Where do you live? ______________________________


How do you get here? ____________________________


Do you come shopping here often? __________________


Why do you come here? __________________________


Do you buy high or low order goods? ________________


How old are you? ________________________________





Right, that’s it then. Thanks!





For your assigned question, redesign it using the principles out 





Task 2


Complete a draft copy of a questionnaire you could use to fulfil your objectives in the blank provided on your planning sheets








